BCAMA Marketing Excellence Awards Submission Guide
Over the past 49 years, the BCAMA’s Marketer of the Year has established itself as
the marquee marketing award in Western Canada. This year, the BCAMA is once
again pleased to include the Marketing Excellence Awards in this event, in the
following categories:

①

Cause Marketing or Not-for-profit Marketing – best marketing
campaign/event that demonstrated & supported a corporate social
responsibility (CSR) initiative OR promoted a not-for-profit organization or
brand. In either case, the campaign/event will have successfully increased
awareness of the organization/brand/initiative and engaged the audience to
take action, in some way and yielded amazing fundraising or donor relations
results.

②

Social Storytelling or Influencer Marketing – best use of social storytelling
to enhance a brand and deliver meaningful business outcomes. Whether it's
done through a behind-the-scenes community manager/team or a recognized
social influencer, your organization/brand has used your social channel(s)—
YouTube, Snapchat, Instagram, LinkedIn, Twitter, or Facebook—to develop a
two-way relationship that added value and achieved measurable results.

③

Experiential Marketing – best experiential marketing campaign/event that
was the central focus and key driver of your campaign that took your brand to
the streets, engaged your audience and created solid results.

④

Marketing on a Shoestring – best marketing campaign or initiative working
within a modest sized (aka Shoestring) budget—between $5,000 and $25,000.
Whether it's a grassroots campaign or a one-off execution, great things can be
done with very little capital and shoestring marketers stretch whatever budget
they may have to create innovative campaigns that achieve great outcomes.
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⑤

Emerging/Marketing Technology Integration – best use of emerging
technology within a marketing campaign or event—whether as the main
component or as part of the overall campaign. In addition to achieving the
intended marketing objectives, this category will also be judged on how well the
various technologies have been integrated into a campaign. Whether it's a
cutting-edge wearable tech, interactive display, VR, or any other form of
marketing technology.

⑥

Traditional Media – best execution of a national or local campaign that used
striking creativity and strategic planning to reach and engage its target
audience. Campaign must include at least one traditional media channel such as
outdoor, TV, radio, or print with evidence of how results delivered against
objectives.

The deadline for your Marketing Excellence Award submission(s)

Friday, June 21, 2019 @ 5:00pm PST

The judges will shortlist up to three finalists in each category (see How to Enter) and
announce those finalists in July 2019. Winners in each category will be revealed and
receive their awards at the Marketer of the Year Gala in late autumn 2019.
Please note that the Marketing Excellence Awards are separate categories from the
Marketer of the Year. The winner of the Marketer of the Year Award will still remain
the star attraction of the gala, where they will be honoured as a BC-based company
that rolled out a fully integrated marketing strategy that generated exceptional
results.
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KEY DATES

Entry Deadline:

June 21, 2019 by 5 p.m. PST

Judging:

July 2019

Short-list Finalists Announced:

Late July 2019

Winners Revealed at BCAMA’s Annual
Marketer of the Year Awards Gala:

Autumn 2019 (date TBC)

HOW TO ENTER

Select which categories to enter and complete the online submission form along with
your PDF storyboard and results at https://bcama.com/marketing-awards/.
There is a $110 (plus tax) entry fee per submission, per category. Entry fees must be
paid at time of submission.
Only those campaigns that were launched and generated results in 2018 are eligible.
We are aware that extensive planning is often required for campaigns and that
planning and development may have started in late 2017, for a launch in 2018.
*Note: To award an individual category, the BCAMA must receive a minimum of two
entries per category to judge. If less than two entries are received the category will
not be awarded.
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JUDGING CRITERIA
The Marketer of the Year - Marketing Excellence Awards judging committee sets the
criteria, tabulates results and certifies finalists and winners. A panel of distinguished
marketing executives from British Columbia will serve as judges and will score entries
to determine the finalists and winners. Judges make all decisions regarding eligibility,
finalists and winners.
Judges’ decisions are final. Judges score each answer on a 1 to 10 scale, with 10

being the highest. The entry with the highest number of points is the winner. Be sure
to review each area and ensure that you address each section in your entry.

SITUATION/CHALLENGE What was the core, basic problem to be solved or situation to
be addressed by the entry? Judges score on how clearly the challenge is stated. 500 max word
count.

OBJECTIVE(S) What was/were the objective(s) to address the situation or challenge?
Judges score whether the objectives are sound, clear and measurable. If objectives are not
measurable, judges score on whether they were clear enough to determine if they were
achieved. 500 max word count.

STRATEGY/TACTICS What was the strategy and what tactics (actions) were undertaken
for achieving the objectives? Judges score on how well the strategy/tactics relate achieving the
objectives. 500 max word count.

MESSAGE ALIGNMENT How does the approach and tone of the creative message align
with the target audience and support the stated objectives and strategies? Judges score on how
well the elements of the message, including the graphics and copy, align with the goals of the
program. These criteria will allow judges to give credit for innovative and creative ideas within
marketing programs. 500 max word count.

RESULTS What were the results produced by the entry and how did they help it achieve the
stated objectives? Judges score how effective the entry was in producing results that tie to the
stated objective(s). The results score receives DOUBLE WEIGHT, so it is extremely important
to describe the results in as measurable of terms as possible to prove the objective(s) was/were
achieved. 800 max word count.

DATES Let us know when your campaign was: i) planned and developed; ii) launched; iii)
final results generated/tabulated. This information will confirm the eligibility of your campaign.
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ENTRY GUIDELINES AND SPECIFICATIONS
1.

It is imperative that you upload the file(s) that help tell your story and
correspond directly with the answers you provide for your submission. Any

submission that appears to be missing crucial information for our judges
will be disqualified.
2. For best possible results, we recommend creating one (1) PDF document
showcasing your submission, including your storyboards, as opposed to
multiple files and file types. This will help streamline the process for the judges
and committee. After all, winning a Marketing Excellence Award is about

showing RESULTS. Telling your story in a single PDF in a concise and
succinct way will help drive this point home.
3. Most file types are accepted; however, you must PDF any InDesign,

Illustrator, or similar files.
4. Please limit your complete file size to 10MB.
5. You may also upload links to URLs within your submission, for example, video
and website links.
6. Your entry fee of $110 (plus taxes) per entry, per category must be paid at
time of submission. Failure to pay entry fees at this time will result in your
submission being disqualified.

ENTRY REQUIREMENTS FOR ALL CATEGORIES
1.

Each entry must be represented in its original format and must have been
implemented or run during the 2018 calendar year by a firm or individual
located in British Columbia. If the entry was directed by a company, or a
branch office of a company, and produced by another entity (agency,
production firm, etc.), at least one must be located in BC.

2. The firm or individual submitting the entry must have been involved in the
direction, development, production and/or implementation of the submitted
entry.
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3. The in-market launch date and completion date must be clearly indicated in
your submission and must have taken place in 2018. (See DATES under
Judging Criteria).
4. Each entry must be prepared according to these guidelines and digital
requirements listed below. An entry that fails to follow these guidelines and
digital requirements is subject to disqualification.

5. The judging committee may move an entry to a different category and/or
divide or merge categories, as it deems appropriate.
6. The decisions of the judging committee and the judges are final.

DIGITAL REQUIREMENTS
After completing the Marketing Excellence Award web form, entrants will attach a
PDF storyboard of their work outlining how their campaign met or went above and
beyond the judging criteria. Digital requirements for this are as follows:
1.

We require one (1) PDF or JPG document showcasing your submission –
subsequently referred to as an “electronic storyboard”. The only file formats
for the electronic storyboard that will be accepted are JPG or PDF. Any
other file format risks rejection.

2. Resolution guidelines for PDF files: it is recommended that files follow these
guidelines:
a. Sized between 11x8.5 – 14x10.5, landscape
b. Files should be no larger than 10MB, with most high-resolution files
being at least 1MB
3. It is imperative that the electronic storyboard you upload with your entry
corresponds directly with the judging criteria. Any submission that appears to
be missing crucial information or any submission that lacks an electronic
storyboard (or for some categories, a video or URL link) will be disqualified.
4. Please place the category number, category name and the submitting
company’s name and/or logo on your electronic storyboard.
5. In addition to uploading your electronic storyboard, you may also input URL
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links to support your entry as necessary. Additionally, URL links are required
for many of our digital categories (outlined below).
a. For websites please place high resolution screenshots within your
electronic storyboard, along with a link to the site (submitting
screenshots is safety precaution in case the link you provide is removed
and/or down during judging).
b. For digital advertising, please place high resolution screenshots within
your electronic storyboard, along with a link to the site where the ad
was placed, if applicable.
c. For videos, please place high resolution screenshots within your
electronic storyboard, along with a link to the site.
d. Judging will be done online, using the provided URLs whenever
possible. URLs should not require any username or password for access.
In cases where this already exists, the entrant should create an
independent URL. If at any time during judging a URL is not accessible,
the entry will be disqualified without notifying the entrant.
6. Finalists may be asked for higher resolution files than originally submitted.
7. Finalist entries who make the shortlist will be required to supply a short
overview of their campaign for viewing on the evening of the gala. More
details will be provided.
8. Do not submit executable files that will attempt to install a program on the
judging computer(s). Executable files cannot be judged, and will be
disqualified.

CONTACT DETAILS
If you have questions after reviewing this package, please contact:
Christian Westin, President BCAMA: christian.westin@bcama.com

Good Luck!
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